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Introduction
Creating a better Spoorzone

This Report is a summary of our work done during 
the last three weeks. We emphasize the word ‘summary’ 
and refer the reader to our blog for more detailed infor-
mation on our Spoorzone project.

We explain the cross media projects we analysed, tell 
of our investigation in the Spoorzone and elaborate on 
our persona’s and their virtual movements in the area. 
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CMiD’s
Analysis through design tools

We have analysed five diverse specimens of Cross-
Media campaigns. In this section we will display sum-
marize our findings through the design tools considered 
in the workshop. The CMiD’s are the following:

- A’dam E.V.A.

- Albert Heijn Voetbalplaatjes

- Axe 

- Kia Soul

-Year Zero

A’dam E.V.A
This campaign introduced a new television series, by 

the same name, to its audience. Using both conven-
tional (television, newspapers) and new media (social 
networks, Internet) it is considered a cross-media cam-
paign involving interaction.

Conclusions
+ Using facebook makes going to the site easier. The 

user is forced to watch the teaser and eventually to 
watch the show.

- It is a difficult step to get people actually watching 
the show. Especially in the newspaper where no teaser 
is shown. Therefore, more different media should be 
used to get someone to watch the ...show.

A’dam E.V.A.
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Albert Heijn Voetbalplaatjes
Dutch Supermarket chain ‘Albert Heijn’ recently 

launched a soccer stickers campaign where customers 
receive a pack of soccer stickers with every ten euro 
they spend. Through multiple, differently accessed 
media with some having interactive properties, this is 
considered a cross-media example.

Conclusions
+ The multiple media do not force a certain sequence. 

All media essentially ‘fit’ into any stages of the AIDA. 
Following the media completes the set of information 
a user has and improves the chance of succes of the 
campaign.

- However... A possibility is that some sequences may 
work better than others. Some media offer too lit-
tle information to keep the users’  attention. So when 
implementing a similar strategy, we should focus on 
discovering the most succesful sequences and empha-
size these.

Albert Heijn Voetbalplaatjes
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Axe Heaven on Earth
Dutch Supermarket chain ‘Albert Heijn’ recently 

launched a soccer stickers campaign where customers 
receive a pack of soccer stickers with every ten euro 
they spend. Through multiple, differently accessed 
media with some having interactive properties, this is 
considered a cross-media example.

Conclusions
+ The Experience of a game like this one and an 

attractive target to reach with it for the target group 
(men) is an original idea and will remain in the com-
mon conciousness. To score well in the game Axe prod-
ucts must be bought.

- The step to go to the website might be big. This step 
is only forced through a TV commercial or an online 
trailer.

Axe Heaven on Earth
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Kia Soul
The Kia Soul is The main goal of the Kia Soul promo-

tion was to connect with many people by attracting 
more attention for the Kia Soul car with fun ads on 
many media. 

Conclusions
- By introducing characters to our design, they can 

help supporting the identity and publicity.

- Not only using internet as media, but also real old-
fashioned media like distributing flyers, organizing 
special events/demonstrations/competitions can offer 
more publicity.

Kia Soul
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Year Zero
Year Zero is the sixth album by the American band 

Nine Inch Nails and featured an extensive Alternate Re-
ality Game. The users experienced the storyline through 
a multitude of convincingly sequenced media and is 
therefore an interesting cross media project to look at.

Conclusions
+ The sequence is set in time and the makers of the 

game had a lot of freedom in elaborating specific as-
pects of their alternate reality game. The sequence - and 
execution of the steps was carried out in a convincing 
and attractive way. Relying on an online community 
is relying on a ‘hive mind’ that can virtually solve any 
given assignment, so the game was more or less ‘fool-
proof’.

- The investment on the game dissipated in two 
months. Although it gives freedom in elaboration, the 
fixed time span also makes repetition in time impossi-
ble.

Year Zero
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Analysis Spoorzone
Interviews

We conducted some informal interviews with people 
in the Spoorzone. In these interviews we tried to let the 
people talk freely about their opinion on the Spoorzone. 
Based on these findings, we created personas to evalu-
ate the Spoorzone and later on, our CMiD.

Conclusions of interviews
- Men find the constructions interesting. They 

like the fact it is open for viewing and not closed with 
fences. They see it as men’s toys all those construction 
machines.

- Noise is pretty loud at the station.

- Some found it a shame that the ‘old Delft’ is dis-
appearing.

- The majority only knew about the trains going 
underground (tunnel), but nothing about the whole 
Spoorzone project. When they were being told about 
the project they were interested.

- A lot of people don’t really mind the construc-
tions, they easily adapt to the situation.
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Persona’s

Name: Mariette Hendrix
Age: 48
Occupation: Office Clerk

Lives in: Hugo de Grootstraat, Delft
Kids: two, Marc (21) & Linda (19)
Marriete has lived in the Spoorzone ever since she 
was three years old. The wrecked buildings around the station were familiar to 
her for so long that she bound a certain sentiment of youth to it that now 
threatenes to fade in time. She doesn’t like the idea that the authentic 
atmosphere of the area will be tainted by new, modern architecture en sees 
little good in the park that will be erected on top of the tunnel.

NEDERLANDS
PERSON A

CR O SS MEDIA INTERA CTIO N

"I still really think it’s a 
shame that all those 
beautiful buildings had to

 

be demolished"

Name: Anita de Jager
Age: 36
Occupation: Unoccupied

Lives in: Ada van Hollandstraat, Delft
Kids: two, Tommie (5) & Ramona (4)
Anita is an unoccupied housewife; she has her hand 
full with her two young kids, Tommie and Ramona. Because their school is on 
the other side of Delft and Anita has to take them there with the bus every 
day, she notices the changing traffic situation. Because of this change her daily 
routine is ever in motion, and to Anita, this is a serious annoyance.

NEDERLANDS
PERSON A

CR O SS MEDIA INTERA CTIO N

"The plans may sound 
nice, but if you ask me 
they should hurry up! 
The only thing I hear of 
it is the delay"

Name: Eric Tabbelaar
Age: 25
Occupation: Student

Lives in: Rotterdam
Kids: None
Eric is studying Arcitecture in Delft en is at the 
moment engaged in his graduation project. He lives in Rotterdam and has 
to take the train to Delft every day. He bicycles to the faculty from the 
station. He sees the works from a distance and occasionally has to change 
his route due to this but he doesn’t know any better and doesn’t really 
care. Delft has always been a construction site for him. However, he does 
have confidence that the area will benefit from the works.

NEDERLAND S
PERSON A

"A fair project. I think 
in the end, Delft will 
look a little better”

CR O SS MEDIA INTER AC TION

Name: Gerard de Groot
Age: 57
Occupation: Retired Civil Engineer

Lives in: Voorstraat, Delft
Kids: three, Henry (31), Mariske (29) and Pepijn (28)

Gerard has lived his whole live in Delft en graduated 
at the faculty of Civil Engineering of the TU Delft in 1978. The last ten years 
he has seen much change; the streets of Delft and the sight of the 
University are but a slight reflection of what it was in his time. Despite the 
changes and his ‘lost’ Delft he sees a bright future for the ‘new’ Delft. Apart 
from that, he just really likes watching the cranes, machines and the works 
in general.

NEDERLANDS
PERSON A

"What a project this is! 
Whenever I’m able, I go 
to the area and look at

 

the construction, maybe 
take some pictures

"

CR O SS MEDIA INTERA CTIO N

Name: Özkulla Mafhlaghan
Age: 30
Occupation: Cleaning Lady

Lives in: The Hague
Kids: one, Ozan (4)
Özkulla migrated to The Hague when she was five 
years old. She now works for a cleaning company in Delft and uses public 
transportation every day. First, to drop her son, Ozan, off at the 
kindergarten and then to get to her work. She knows that a tunnel is in 
construction but that’s all she knows of the construction works but she 
doesn’t mind. The bus will still go to the places she needs to go anyway.

NEDERLANDS
PERSONA

"I have no idea what 
really will be the result, 
but to be honest, I don’t 
really care. This is not 
my city and I don’t 
experience any hinder”

CR O SS MEDIA INTER AC TIO N

To evaluate the current situation better we created 
five persona’s to virutaually walk the current spoorzone. 
In the following pages five scenarios are described and 
the thoughts and opinions of the persona’s emphasized. 
For every thought, the situation is displayed as a picture 
of the area.
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Scenarios - Gerard
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Scenarios - Ozkulla& Anita
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Scenarios - Eric
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Scenarios - Mari-
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Interesting opportunities
- Enough information? People that live in Delft 

would like to have an information platform of where 
and when the accessibility is being obstructed and how 
to plan a detour.

- The billboards with information on the method 
of building the tunnel is often read it appeared, so more 
of these billboards could be used with more information 
about the project.

- Men find the constructions interesting and love 
the open construction site, but it would be interesting 
to make women interested in the project. 

- From observations it can be concluded that the 
bridge is an important element in viewing the sur-
rounding. The bridge is also a busy traffic knot for com-
muters and travellers. This bridge could therefore be an 
interesting opportunity. 

- What progress has been made so far? Most peo-
ple don’t know what really is going on and because of 
the widely known delays don’t see what good the trucks 
and cranes really do.

Conclusie


